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Appendix 2: Links and Resources

For an on-line resource listing many of the following, visit

2010commercecentre.com/BusinessNetwork/registration/
additionallnfoPopup.html#aboriginal_participation

Guides to Implementing Sustainability in
the Corporate Environment
» The Natural Step Canada
www.naturalstep.ca/about.html
The Natural Step Framework has been developed to help
organizations incorporating sustainability into their business
strategies. Its A-B-C-D Analytical Approach includes four
elements, which are repeated as the organization progresses
along various pathways towards sustainability.
» Industry Canada
www.ic.gc.ca/epic/site/csr-rse.nst/en/rs0013Te.htm/

The Industry Canada website provides a step by step
approach to CSR, plus numerous tools and links

General Sustainability

(Contact your industry organization to learn about sector-
specific programs)

» Conference Board of Canada, Corporate
Responsibility Assessment Tool (CR AT)

www.conferenceboard.ca/GCSR/CR_AT/

The CR AT is a Web-based tool that companies can use to
manage, measure, and improve their CSR performance.

Environmental Sustainability

(Contact your industry organization to learn about sector-
specific programs)
» Metro Vancouver, Smart Steps Program, Business
Case Total Cost Assessment

www.metrovancouver.org/smartsteps/businesscase/Pages/
default.aspx

Helps business owners identify changes to operational
practices that can lead to reduced costs and increased
profitability while also increasing resource efficiency

» Metro Vancouver, Smart Steps Program, Business
Guide to Eco-Efficiency

www.metrovancouver.org/about/publications/Publications/
TenStrategies.pdf

(Note: the SS includes quides specific to 11 different industry
sectors)

» World Business Council for Sustainable
Development, Guidelines for Identifying Business
Risks and Opportunities Arising from Ecosystem
Change

www.wri.org/publication/corporate-ecosystem-services-
review

» International Standards Organization (ISO)
www.ems-hsms.com

www.iso.org/iso/en/iso9000-14000/understand/inbrieft.html

The ISO 14000 family addresses “environmental
management’. This means what the organization does

to minimize harmful effects on the environment caused by

fts activities, and to achieve continual improvement of its
environmental performance. 1SO 14001 is among the most
widely known of environmental certification systems. In
practical terms, an organization that receives an 1SO 14001
certificate has demonstrated that it has a system in place to
consider and manage those aspects of its operations that
could potentially affect the environment. In absolute numbers,
1,055 1SO 14001 certificates have been issued in B.C.-the fourth
highest number in the country. 672 of these certificates were

in the Fraser Basin (64% of the B.C. certificates). When the
number of certificates is divided by the number of enterprises
operating in the province in 2003, B.C. slips to sixth place in the
country (6.7 certificates for every 1,000 enterprises), well behind
Ontario (22.6) and Quebec (23.5).%

» Green Seal
www.greenseal.org

Founded in 1989, Green Seal provides science-based
environmental certification standards that are credible,
transparent, and essential in an increasingly educated
and competitive marketplace. Its industry knowledge and
standards help manufacturers, purchasers, and end users
alike make responsible choices that positively impact
business behavior and improve quality of life.

31. Fraser Basin Council Website
www.shim.bc.ca/atlases/foc/ss3/Business.html

37



www.2010CommerceCentre.gov.bc.ca

» MOSAIC
www.mosaicbc.com

Social Responsibility

» International Standards Organization (ISO)

isotc.iso.org/livelink/livelink/fetch/2000...

1SO 26000 provides an International Standard providing
guidelines for social responsibility (SR). This quidance
standard will be published in 2010 as ISO 26000 and be
voluntary to use. It will not include requirements and will
thus not be a certification standard.

Building Opportunities for Business (BOB)
www.buildingopportunities.org

Funded by the City of Vancouver, the Province of British
Columbia, the Government of Canada, a portion of Bell
Canada’s Olympic sponsorship, and other contributions from
the private sector, the Building Opportunities with Business
Inner-City Society (BOB) works with residents, community
groups, government agencies and businesses to create
economic opportunities that strengthen the social well-
being, health and security of vulnerable populations
Access/WORKS

www.accessworks.ca/

A consortium of disability organizations created
accessWORKS as a mechanism to mobilize the capacity of
the disability community and capture the opportunities
presented by the 2010 Winter Olympic Games.

Workable Solutions

www.workablesolutionsbc.ca

WorkAble Solutions is an initiative to connect B.C. employers
to persons with disabilities by providing employment
resources and support

THEO BC

www.Theobc.org

THEQ BC non-profit organization Serve the mental

health and disabled communities and people in need of
employment-related assistance or training.

Neil Squire Foundation

www.neilsquire.ca

Neil Squire Foundation used technology, knowledge and
passion to empower Canadians with physical disabilities

MOSAIC's mandate is to support and to empower immigrant
and refugee communities, helping them to address critical
issues in their neighborhoods and workplace

Aboriginal Participation

» Aboriginal Community Careers Employment

Services Society (ACCESS)
www.buildingfuturestoday.com

ACCESS offers customized employment and training services
designed specifically to provide members of the Lower
Mainland urban Aboriginal community with the education
and skills to compete equally and effectively in today’s job
market.

First Nations Employment Society

www.fnes.ca

First Nations Employment Society (FNES) represents ten
First Nations as well as on/off reserve people residing in the
Vancouver Sunshine Coast areas and assists in training and
employment opportunities in the region

Metis Nation of BC

www.mpcbc.bc.ca

Meétis Nation British Columbia develops and enhances
opportunities for the Métis communities by implementing

culturally relevant social and economic programs and
services.

Sustainable Purchasing —
What to Do and Where to Go

» Sustainable Purchasing Network (Fraser Basin

Council)
www.buysmartbc.com

The Sustainability Purchasing Network creates social,
economic, and environmental value by educating,
connecting, and inspiring organizations to develop and
improve their sustainability purchasing efforts. The Network
serves the needs of organizations through sustainability
purchasing training, resources, and projects.



» Metro Vancouver, Smart Steps Program,

Sustainable Supply Chain Logistics Guide
www.gvrd.bc.ca/Smartsteps/tools.htm

This Guide is about sustainable supply chain logistics (SCL)
- that is, the planning, storage, transportation, and reverse
logistics processes involved in getting goods and services to
the right place, at the right time, and in the right condition,
while minimizing the impacts on our natural and social
environments.

Metro Vancouver, Smart Steps Program,
Sustainable Purchasing Guide

www.gvrd.bc.ca/Smartsteps/tools.htm

Many businesses are interested in purchasing products and

services with characteristics that make them environmentally

and socially beneficial. Yet, it is often difficult to know
whether one product or service is better than another,
and whether you are making good decisions about what
to buy. This Sustainable Purchasing Guide can help you
incorporate social and environmental considerations into
your company’s purchasing decisions.

Metro Vancouver, Smart Steps Program,
BuildSmart Product Directory

www.gvrd.bc.ca/Smartsteps/tools.htm

BuildSmart is Metro Vancouver’s source for design and
construction information about sustainable buildings. The
BuildSmart website can update you on the latest industry
news and events in our region. There is also a green product
directory with over 400 environmentally responsible building
materials and products, along with a wealth of helpful
technical guides, case studies and directories of salvage and
recycling contractors.

2010 Commerce Centre Business Network
www.2010commercecentre.com/

This is a valuable source of information, research, tools
and resources, and opportunities for businesses, including

the provision of a one-stop access to 2010 procurement
opportunities.

Using Sustainability and Partnerships to Give Your Business a Competitive Edge
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» North American Green Purchasing Initiative
WWWw.cec.org/programs_projects/trade_environ_eco...

The North American Green Purchasing Initiative (NAGPI)
Steering Committee is made up of major groups and
agencies working with green purchasing in North America.
In addition to advocacy, NAGPI provides programs and
activities to support green purchasing.

» Social Purchasing Portal
www.sppvancouver.org

The Social Purchasing Portal supports supplier businesses
and social enterprises (located within Vancouver’s inner city
or with links to it) who promote good employment standards
and contribute to economic and community development.

Sustainability Resources/Funding

» Social Purpose Business (Enterprising Non-Profits
Program):
www.enterprisingnonprofits.ca

ENPis a funding program that provides matching grants to
non-profit organizations in B.C. who are interested in starting
orexpanding a business.

Partnerships — Where to Find Partners

» 2010 Commerce Centre Business Network
www.2010commercecentre.com/

Membership in the 2010 Business Network will showcase and
promote your business to 2010-related buyers looking for
suppliers of goods and services. The 2010 Business Network
will also be used by both domestic and international
companies looking to joint venture with or sub-contract

to businesses, including those with sustainability and
aboriginal features or qualifications.

Industry Associations

Many industry associations provide networking
opportunities between businesses. Contact your
industry’s association for information.

» Chambers of Commerce

Either your municipal chamber or the BC Chamber of
Commerce are good places to network.
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Appendix 3: Sample Sustainability Policies

Adera Development Corporation Environmental Policy>?

Adera Development Corporation recognizes that what we do today will affect tomorrow.
Adera is committed to being a leader in practical sustainable design and construction in all the
communities we build in.

Adera’s core values are Passion, Innovation and Partnership. We will strive to achieve the
following:

Innovation - use new technology and business practices to promote more efficient use of
energy and water, use resource-efficient building products, improve indoor air quality,
reduce waste, protect our natural resources and minimize the impact our construction
projects have on the environment.

Partnership — encourage our employees, consultants, trades and suppliers to become more
environmentally aware, and require of them a level of commitment that equals Adera’s.
Provide education and resources so that all parties involved can meet this commitment.

Passion - take on these challenges with the drive and determination which Adera applies to
all its endeavors.

Mountain Equipment Coop?*?
Sustainability Policy

Everything MEC does has an impact — on the planet, on
communities, on individuals, and on the local and global
economy. As a member-directed outdoor retail co-
operative, we can provide a vibrant and healthy future for
our members, our business, and generations to come. Our
Sustainability Policy provides MEC with the direction and
the framework to help create a just world and a healthy

planet.
What We Believe We've defined our role as:
We believe a sustainable world reflects these three *  Encouraging and supporting our members to
interdependent principles: enjoy self-propelled wilderness recreation, lead
* The planet has a limited carrying capacity and healthy, active lives and be stewards of the natural
we are all dependent on a healthy, functioning environment.
biosphere. * Promoting wilderness conservation and responsible
* Individuals can best meet their needs in caring and use of the outdoors.
vibrant communities. * Improving the social and environmental impacts of
* Ajusteconomy is dependent on an equitable our products, services and business operations.
society and a healthy planet. * Providing leadership in the community and
* The 3 nested spheres of sustainability - working with others to pursue collective social and
interdependent and interconnected. environmental goals.
e  We believe that MEC has a responsibility to make * Empowering our members to be active participants
the world a more sustainable place. in our co-op and other co-operative endeavors.

32. Adera Development Corp website, www.adera.com/about/envpolicy, July 2008

33. MEC Website: www.mec.ca
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Placer Dome
Sustainability Charter?*

At Placer Dome we accept our corporate responsibility

to practice environmental protection and promote

social and economic progress without compromising
community well being or security. Our goal is to
contribute to a better future for our host communities
and countries. We are committed to building partnerships
with our host communities and other stakeholders. These
partnerships are based on mutual trust and are consistent
with our core values and community interests: only
together can we achieve sustainability.

Our Values and Beliefs:

Sustainability is good business practice, reduces risk
and underpins our relationship with stakeholders.
Implementing sustainability requires leadership

and a balance between environmental, social and
economic needs. We strive to improve the quality of
life of our employees and their families.

We require the support of host communities and
governments, gained through meaningful dialogue.
Society’s need for the metals we produce must be
balanced with the earth’s capacity to absorb the
effects of our activities.

Our activities must be conducted in a way that
respects cultures, customs and social values.

We are committed to act with precaution,
commensurate with the risk, and in an appropriate
and lawful manner.

We must pursue new technology to reduce the
impact of mining’s activities.

34. Placer Dome, Sustainability Report: Canadian Operations, page 1, 2005

Our Policy and Principles:
It is our policy to:

Implement and maintain ethical business practices
and effective systems of corporate governance.
Integrate sustainable development considerations
and practice into the corporate decision-making
process.

Uphold fundamental human rights and respect
cultures, customs and values in our dealings with
host communities and other stakeholders.
Implement risk management strategies based on
valid data and sound science.

Seek continual improvement of our health, safety
and environmental performance.

Contribute to the conservation of biodiversity and
use integrated and consultative approaches to land
management.

Facilitate and encourage responsible product
design and usage, and the recycling and disposal of
our waste.

Contribute to the equitable distribution of
economic benefits and the social and institutional
development of host communities.

Implement effective and transparent engagement,
communication and independently verified
reporting arrangements with our stakeholders.
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VANOC's
Sustainability Performance Objectives

Accountability
To behave ethically, set measurable performance targets and communicate openly about our progress
and challenges

To consult with external groups affected by our activities

Environmental Stewardship and Impact Reduction
To conserve natural environments and manage, mitigate and offset negative impacts

Social Inclusion and Responsibility
To convene accessible 2010 Winter Olympic Games that have a positive impact on socially and
economically disadvantaged groups that otherwise would not benefit

To care for our workforce, protect human rights, and ensure health and safety

Aboriginal Participation and Collaboration
To work with our partners to achieve our goal of unprecedented Aboriginal participation in the
planning and hosting of the 2010 Winter Olympic Games, and in the creation of 2010 Winter Games
legacies.

Economic Benefits
To demonstrate that sustainable innovation and practice makes good business sense

Sport for Sustainable Living
To use sport, and growing athlete and public interest in living more sustainably, to inspire action on
local and global sustainability challenges
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Appendix 4: VANOC Supplier Code of Conduct
for Social and Environmental Compliance

Respecting local laws, workers,
and the environment.

The Vancouver Organizing Committee for
the 2010 Olympic and Paralympic Winter
Games (VANOC) is committed to managing
the social, environmental and economic
impacts of the 2010 Winter Games through
procurement. Our Supplier Code of Conduct
(the Code) defines the minimum standards
of social and environmental conduct for
suppliers. The goal of the Code is to ensure
safe and healthy workplaces for the people
who supply products and services to VANOC.

VANOC suppliers and their subcontractors

are required to comply with VANOC's Code.
The Code specifies minimum standards only.
Labour practices are based upon the core
conventions of the International Labour
Conventions (ILO), the United Nations’
Universal Declaration of Human Rights and
the United Nations conventions on the rights
of the child and the elimination of all forms of
discrimination against women. Environmental
standards are based on local and international
laws and regulations.

1. Business Integrity

a) Laws and Regulations

Suppliers will comply with applicable national laws and regulations,
minimum industry standards, ILO and UN Conventions, and any other
relevant statutory requirements. Where provisions of the law and the
Supplier Code of Conduct address the same issue, the higher standard will

apply.

b) Transhipment

Suppliers shall comply with Canadian laws related to importation of
products and, in particular shall establish and maintain documentation
to support country-of origin production verification, to prevent illegal
transhipping of products.

2. Labour Standards

c) Freedom of Association and Right to Collective Bargaining

Suppliers will recognize and respect that workers, without distinction,
have the right to join or form trade unions of their own choosing and

to bargain collectively. Where the right of freedom of association and
collective bargaining is restricted under law, the supplier will not hinder
the development of parallel means for independent, free association and
bargaining.

d) Freely Chosen Employment

Employment must be on a voluntary basis, respecting the rights of
employees to decide to work or not. Suppliers will not use forced, illegal, or
prison labour, including indentured labour or any other form of compulsory
labour. Suppliers will not require workers to lodge deposits or their identity
papers as a condition of employment, or financially penalize workers for
resigning.

e) Child Labour Avoidance

Suppliers will not employ any person that is under the age of 15, under

the age interfering with compulsory schooling, or under the minimum

age established by law, whichever is greater. Suppliers acknowledge that
VANOC Supplier Code of Conduct for Social and Environmental Compliance
according to the UN Convention on the Rights of the Child, a person is a
child until age of 18. Suppliers will ensure young workers in the age group
15-17 are employed according to the protective restrictions prescribed by
local lawvs.

f) Humane Treatment and Disciplinary Practices

Employees shall be treated with respect. Corporal punishment and other
forms of coercion, abuse or harassment, whether psychological, sexual or
physical, is prohibited.
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g) Non-Discrimination
Employees will be considered for positions on the basis of
their qualifications and abilities. Discrimination in hiring
orany aspect of work (other than bona fide occupational
requirements allowed by law) based on race, colour, national
origin, religion, disability, gender, sexual orientation, union
affiliation, marital status or political opinion, is prohibited.

h) Hours of Work
Suppliers will ensure working hours are in compliance with
local law and requlations and that total working hours
do not exceed 60 hours per week (48 reqular hours and 12
overtime hours) on a reqular scheduled basis, except under
exceptional unforeseen circumstances. Workers will be
provided with at least one day off during every seven-day
period. Suppliers will ensure that overtime is voluntary and
when overtime is needed, workers are compensated either
according to law, or where the law is silent, at a rate at least
equal to their reqular hourly compensation rate.

i) Wages and Benefits
Suppliers recognize that wages are essential to meeting an
employee’s needs. Employees shall be paid the higher of the
minimum wage required by the laws of the countries where
goods are made or the prevailing local industry wage and
shall be entitled to all legally mandated benefits. Workers
must be paid directly and provided with clear, written
accounting of hours worked, deductions and reqular and
overtime wages. Deductions from wages not provided for by
the laws of the countries where goods are made, shall not be
permitted without the express permission of the employee.

3. Health, Safety & Environment

j)  Management of Health and Safety

Workers will be provided with a safe and healthy work
environment. Conditions in all work and residential facilities
shall be safe, clean, and consistent with all applicable laws
and regulations regarding health and safety. The supplier
shall provide written health and safety guidelines for
employees in terms of equipment, training, management,
and work practices in the working language of employees.

k) Minimizing Environmental Impact
Suppliers will ensure that all waste materials, as by-
products of operations, are disposed of properly and in an
environmentally responsible manner, and according to the
applicable local and international laws and requlations.

4. Employee Communication And
Engagement

1) Code Posting
This Code of Conduct shall be communicated to all
employees and posted in the working language of the
employees in an area accessible to all employees.

Implementation Roles and
Responsibilities for VANOC's
Supplier Code Of Conduct

VANOC expects all its suppliers and their subcontractors
to respect its SCC and to actively do their utmost

to achieve VANOC's standards. VANOC believes in
cooperation and VANOC is willing to work with its
suppliers to improve performance where necessary.

VANOC reserves the right to ask for proof of compliance
with applicable labour, health, safety, and environmental
laws, and may inspect working conditions, at any time
(or request independent verification of compliance).
Suppliers must maintain current records to substantiate
their compliance with the Code and VANOC may ask that
they are independently verified at the supplier’s expense.
VANOC may discontinue business with Suppliers who are
not responsive to requests to address concerns around
workplace practices.
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VANOC's Buy Smart Program Questionnaire

Supplier Sustainability
and Aboriginal Participation

Performance Questionnaire -
Recommended Update Version - #5

December 2007

VANOC Buy Smart Sustainability
and Aboriginal Procurement Program

VANOC is strongly committed to leveraging the purchasing

decisions of the 2010 Olympic and Paralympic Winter Games to
advance sustainability innovation and transformation, including
unprecedented Aboriginal participation. Procurement is a critical tool
by which VANOC will achieve its sustainability commitments. The
goals of VANOC's Buy Smart Procurement Program include:

1.  Increased social, ethical and environmental performance within
business operations

2. Growth of Aboriginal and minority-owned businesses and the
sustainable enterprise sector

3.  Increased jobs for target groups defined as Aboriginal people,
Inner-City residents and persons with a disability)

4. Higher performance venues and operations to support an
"excellent 2010 Winter Games”

Support the local and provincial economy

Increased sustainability purchasing leading to innovation, trade
and investment in the sustainability sector

7.  Creation of a best practice model for sustainable purchasing.

Wherever possible, VANOC will use the purchasing process to procure
from suppliers with sustainability and Aboriginal participation
performance strongly aligned with these Buy Smart goals. To this end,
we ask that you consider the following questions and identify how
your organization can bring a sustainability ‘value add'to a supplier
relationship with VANOC,

Please answer all of the following questions. Check those elements
that objectively describe your organization’s sustainability
programming and performance. Only check those which apply,
and ensure that information to substantiate your organization’s
sustainability and Aboriginal participation performance can be
provided upon request if it is not already publicly available.
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1. Management, Verification & Business Integrity

1.1. Does your organization have a management system that measures and mitigates
negative socio-economic and environmental impacts of your operations and supports
achieving positive sustainability results?

a) Registered and ISO 14001 certified environmental management system
b) Unregistered sustainability or environmental management system
) Registered and ISO 18001 certified health and safety program
d) Sustainability training, education and awareness program for employees
e) No system or approach
1.2. How does your organization publicly report on its sustainability performance?
a) Sustainability, social, environmental or accountability report (within past 2 yrs)
b) Independent verification of sustainability/environmental report (within past 2 yrs)

¢) No report
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2. Environmental Performance & Practices
2.1. How does your organization reduce waste and promote recycling?
a) Documented Zero Waste Policy
b) Implemented eco-efficiency measures to reduce material use in products and processes
) Operate take-back programs for products and packaging / product stewardship programs
d) Organizational recycling program with greater than 50% recycling rate
e) None
2.2, How does your organization reduce energy use and greenhouse gas emissions?
a) Documented carbon neutral commitment and carbon off-set program
b) Operate employee trip reduction programs and/or fleet management programs
¢) Purchase renewable energy and/or alternative fuels
d) Implemented energy efficiency retrofits and initiatives
e) None
2.3. How does your organization promote water conservation?
a) Implemented eco-efficiency measures to reduce water use
b) Installation of low-flow and flow control fixtures or waterless technologies
) Promotion of efficient water use habits to employees
d) None

2.4. How does your organization significantly reduce or prevent pollution or eliminate the
use of toxins?

a) Documented Pollution Prevention Policy

b) Implemented a Zero Toxins program

o) Apply Life-Cycle Analysis to reduce pollution with our processes and products

d) Exclusively purchase non-toxic and eco-certified cleaning products and / or solvents

)
e) None



50

www.2010CommerceCentre.gov.bc.ca

3. Contribution to a Sustainability Marketplace

3.1. Which purchasing tools or strategies does your organization have in place to support
positive social, environmental and ethical impacts?

a) Documented Sustainable, Environmental, Aboriginal, Ethical or Social Purchasing Policy
b) Implemented a program to purchase sustainable products and services

c) Participate in collaborative efforts around sustainability purchasing (e.g. member of
Sustainability Purchasing Network)

d) Informal preference for sustainable products and services
e) None
3.2. Do you manufacture, resell or import products?
Yes
No (If no, please skip to question 3.4)

If yes, does your organization have a documented Code of Conduct which sets
internationally-recognized minimum labour standards you expect your suppliers to
meet when manufacturing your products?

Yes
No (If no, please skip to question 3.4)

3.3. Ifyes, how does your organization audit supplier compliance with your Code of
Conduct?

Conduct regular independent audits of supplier compliance with our Code of Conduct
Company staff regularly monitor supplier compliance with our Code of Conduct
Supplier compliance with our Code of Conduct is not audited

3.4. Does your organization sell environmentally preferred or benign products and services?

a) We sell exclusively (809% or more by sales) environmentally certified goods and services
(please specify certifying body)

b) Approximately 50% of the goods and services we sell have eco-label certifications (please
specify certifying body)

) We offer customers a green product line that is not independently certified by a third party

d) We do not carry these types of products or services
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4. Aboriginal Participation (First Nation, Inuit, Métis)
4.1. Is your organization Aboriginal-owned (First Nation, Inuit, Métis)?
a) Majority Aboriginal ownership (51% or greater)

b) No, but we are in a joint venture or strategic partnership with an Aboriginal-owned
business or sub-contract to one or more Aboriginal-owned businesses

) No, we are not Aboriginal-owned or affiliated with Aboriginal businesses
IF (a) is indicated, GO TO SECTION 5 (Question 5.1) Skip question 4.2.

IF (b) is indicated, please provide the name(s) of the Aboriginal business(es), the
general nature of the relationship (e.g. subcontract, joint-venture) and attach an
authentication letter from the applicable Aboriginal group(s).

4.2. If you answered (b) or (c) above, how does your organization support Aboriginal
employment and progressive Aboriginal relations?

a) Purchase goods and services from Aboriginal-owned businesses
b) Implement Aboriginal employment programs and employ Aboriginal people

c) Offer capacity development programs for Aboriginal youth and adults (e.g. internships,
scholarships, training, etc.)

d) Employees receive Aboriginal cultural awareness training
e) Operate active Aboriginal community relations programs

f) None of the above
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5.2,

5. Social Inclusion and Accessibility

VANOC seeks to create economic opportunities for target groups. Identify how your
organization supports economic opportunity for persons with a disability, Inner-City
residents and social enterprises..

a) Registered with Building Opportunities with Business and actively participate in their
recruitment and/or procurement activities

b) Proactively hire from Vancouver’s three Inner-City communities (Downtown Eastside,
Mount Pleasant and Downtown South)

) Joint venture with, or subcontract to, businesses that intentionally hire from the Inner City

d) Located in one of Vancouver's three Inner-City communities
e) 51% or more of the business is owned by a person with a disability
f) Registered with AccessWorks

g) Intentionally hire persons with a disability

h) Joint venture with, or subcontract to, businesses that are 51% or more owned by a person

with a disability

) Listed with the Enterprising Non-Profits Marketplace as a social enterprise
m) Joint venture with, or subcontract to, a social enterprise

o) None

IF (c), (h) or (m) is indicated, please provide the name(s) of the organization, the

general nature of the relationship (e.g. subcontract, joint-venture) and attach a letter

of authentication from the applicable benefiting group(s).

In addition to economic opportunities for target groups, VANOC also seeks to encourage

other means for supporting accessibility and social inclusion. Please indicate if your
organization has adopted any of the following measures.

a) Charitable contributions that directly benefit target groups

b) Employees actively volunteer to support target groups

¢) Provide products and services designed specifically for use by persons with a disability
d) Maintain barrier-free workplace and facilities

e) Employees receive diversity/cultural awareness training

f) None
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6. Sport and Sustainable Living
6.1. How does your organization promote sport and healthy and sustainable living?

a) Sponsor sports and recreational clubs for target groups (See Section 5 for definition of
target groups)

b) Sponsorship of individual athletes

) All employees receive a living wage that is sufficient to meet the basic needs of workers
and their families

d) Formal 'Health and Wellness'/ ‘Active Living programs'are offered to all employees
e) Work-Life Balance programs are offered to all employees

f) Caring Company Designation with Imagine Canada

g) Operate public and/or consumer awareness and action programs on sustainability
h) None

6.2. Does your organization contribute to environmental, social or Aboriginal legacy
initiatives such as significant grant programs for target groups, special environmental
funds or reclamation projects, or programming for youth at risk?

a) Environmental contribution programs

b) Social contribution programs for target groups
) Aboriginal contribution programs

d) No

IF a, b, or c are indicated, please describe programs:
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7.

Value Add: Leadership Practices and Sustainability Commitment

Potential vendors are encouraged to distinguish themselves in the marketplace by identifying
where their corporate practices may be able to provide sustainability ‘'value-add'to VANOC by
answering the two questions below.

7.1.

7.2.

In 500 words or less please elaborate further on best practices, such as leading programs
or policies, that have been identified in the questions above and that exemplify

your organization’s commitment to sustainability and / or Aboriginal participation.
Alternatively, please describe any best practices in your organization which were not
identified in the previous questions but you feel advance VANOC's sustainability and
Aboriginal participation goals.

In 500 words or less please elaborate on any commitments that your organization would
be willing to make towards actively participating in sustainability and/or Aboriginal
participation programs that would significantly support VANOC's sustainability
objectives. VANOC's key priorities would include commitments from suppliers in the
areas of:

Employment opportunities for Aboriginal people or Inner-City residents

Procurement opportunities for Aboriginal or Inner-City businesses

Carbon neutral commitments and carbon off-set programs

Zero waste commitment and recycling programs

Public, organization and/or consumer awareness and action programs on sustainability

Adoption of a Supplier Code of Conduct and implementation of ethical sourcing programs
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